ume > Number 1
ng 2009

N: 1553-5495 “
N

A
SN

Journal of Global Busines:
and Technology

SELECTED CONTENTS

ORGANIZATIONAL CHARACTERISTICS AND ELECTRONIC
COMMERCE UTILIZATION IN KOREA

Byoung-Ho Jun and Byung-Goo Kang

THE ROLE OF THE INTERNET IN SURVEY RESEARCH:
GUIDELINES FOR RESEARCHERS AND EXPERTS

Thomas J. Maronick

INTRA-INDUSTRY TRADE IN THE AUTOMOBILE COMPONENT;
INDUSTRY: AN EMPIRICAL ANALYSIS

Nuno Carlos Leitao and Hordacio C. Faustino

DO CORPORATE GOVERNANCE CHARACTERISTICS AFFECT
M&A DECISIONS FOR BANKS?

Su-Jane Chen and Juan M. Dempere

MODEL-BASED PROCESS STRATEGIES FOR IC FOUNDRIES
Grace Tyng Ruu Lin and James Chou





