Volume 10 Number 2
Fall 2014
ISSN: 1553-5495

Journal of Global Business
and Technology
SELECTED CONTENTS

TECHNOLOGY MANAGEMENT AND THE LINK WITH TECHNOLOGY
STRATEGY AND COMPANY PERFORMANCE
Theuns G. Pelser and J. J. Prinsloo
THE RELATION BETWEEN QUALITY MANAGEMENT AND INNOVATION
PERFORMANCE IN THE TEXTILE SECTOR IN PORTUGAL
Vitor Hugo dos Santos Ferreira and Rita Cardoso

THE SUCCESS FACTORS OF CRM SYSTEMS: AN EXPLANATORY ANALYSIS
Houda Khlif and Rim Jallouli

THE RISE OF THE RENMINBI FROM CONVERTIBLE TOWARD RESERVE
CURRENCY STATUS AS A RESULT OF THE CHINA-US TRADE
RELATIONSHIP
Robert G. Vambery
THE MARKETABILITY DISCOUNT AND ITS IMPACT ON INITIAL PUBLIC
OFFERING UNDERPRICING AND PRICE ADJUSTMENT
Juan M. Dempere, Ramon Griffin and Paul Camp

In Cooperation with the Global Business and Technology Association

Journal of Global Business and Technology Volume 10, Number 2, Fall 2014

TABLE OF CONTENTS
Nejdet Delener

Editorial

………

iii

Nejdet Delener
Chiang-nan Chao

Note from Editors

………

viii

Editorial Board and Reviewers

………

ix

………

1

TECHNOLOGY MANAGEMENT AND THE LINK
WITH TECHNOLOGY STRATEGY AND COMPANY
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…

Abstract: The role of the top manager in technology intensive industries has become much more multidimensional
and multi-disciplinary. A critical concern of this discipline is optimizing returns to the company’s stakeholders
over the long term. This means sustaining performance by balancing strategic investments in technology with
short-term profitability. The purpose of this study was to investigate technology management principles in
widespread use in technology intensive industries and to explore their relationship to company performance. A
non-probability, judgment sample of companies listed on the Johannesburg Stock Exchange (JSE) were taken.
The study makes a contribution to the field of strategic management research by integrating the dimensions of
several previous studies, to derive a more comprehensive taxonomy of technology management archetypes. Two
distinct technology management factors obtained with the analysis were proved to positively influence the
company performance dimensions and were classified as R&D Commitment and Control Market Planning
factors. The results show that strategic management choices can significantly affect company performance. It
thereby indicates which of the underlying dimensions have the strongest relationship with company performance.
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MANAGEMENT AND INNOVATION PERFORMANCE
IN THE TEXTILE SECTOR IN PORTUGAL

………

Abstract: This study first reviews concepts and practices linked with Quality Management, Innovation and
Performance. Then we investigate the relation between the three concepts aforementioned in the context of
the textile sector in Portugal, through a questionnaire, based on different assessment levels. The study and
the respective data analysis was based on the responses obtained from a total of 66 questionnaires, sent to
ATP certified Portuguese companies in the textile sector. The results reveal that there is a direct
relationship between Quality Management and Innovation and Innovation and Performance. However,
regarding Quality Management and Performance, rather than a direct relationship, there seems to exist an
indirect relationship. Thus, in this study, Innovation appears as a mediator between Quality Management
and Performance. Therefore, an organization should have a set of good practices in terms of Quality
Management, and whenever possible, promote Innovation as the differentiating factor in order to increase
competitiveness.
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Abstract: This research aims to examine the main factors leading to a successful customer relationship
management system, more often referred to as CRM. Literature review of Roh, Ahn, and Han (2005), and
the DeLone and McLean (1992, 2003) researches led to the development of a conceptual model studying the
determinants of successful CRM. This research integrates both human and technological factors to explain
the CRM system success. The hypotheses are tested on a sample of 265 users of CRM systems in
internalized contact centers belonging to Tunisian companies. The results emphasize on the importance of
customer orientation dimensions in addition to technological ones as the determinants of the CRM system
success. Indeed, the customer orientation influences the CRM system quality. The total effect of “the
customer orientation impact” and “the technological performances of the CRM system” enhances the
quality of the company services and therefore the customer satisfaction and increases its profitability.
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Abstract: An increasing portion of China’s international trade moved away from being denominated in US
Dollars to being denominated in Chinese Renminbi. This is in part the result of China’s many years of trade
surpluses with the US which enabled the PRC to build a$4 trillion financial hoarding of hard currency
assets.
Though further reforms to its internal financial system need to be made before the Renminbi will be
held in significant quantities by central banks, the acceptance of the Renminbi by a number of China’s
trading partners as a unit of account in trade reduces dependence on the Dollar in international trade.
This paper examines some of the measures pursued by the PRC that enabled its currency to progress
from inconvertibility to convertibility and now toward reserve currency status. It also examines some of the
reasons for the relative decline in the Dollar’s dominance. The paper concludes with findings on what both
economic powerhouses should do to enhance their respective positions as they compete against each other
in international trade.
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Abstract: The main goal of this article is to provide statistical evidence about the impact of the
marketability discount on Initial Public Offering (IPO) underpricing and price adjustment. Our results
suggest that the marketability discount has a positive and significant relationship with the level of IPO
underpricing and the price adjustment. Similarly, our results suggest that the period of time between the
IPO date and the last pre-IPO transaction date is negatively related with both the level of IPO underpricing
and the price adjustment. We also find evidence that the marketability discount declines with the number of
pre-IPO transactions and changes over time.
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